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ABSTRAK 
Kawasan kampung pariwisata merupakan bentuk daya tarik suatu daerah dan pusat berbagai 
kegiatan akibat interaksi antara masyarakat dan wisatawan. Interaksi tergantung pada 
kehadiran ruang komunal di kawasan pariwisata, lalu ruang komunal dan objek pariwisata 
merupakan dua elemen penting dalam sebuah situs pariwisata. Ketidakseimbangan antara 
ruang komunal dan situs pariwisata di Kampung Bekelir, Tangerang karena banyaknya 
kegiatan belum terakomodasi. Creative Hub merupakan salah satu pendekatan arsitektur 
berdasarkan Community-Based Tourism. Fokus perancangan kawasan Kampung Bekelir 
dengan konsep Creative Hub adalah untuk mengakomodasi berbagai kegiatan, seperti interaksi 
sosial dan ekonomi antara masyarakat dan wisatawan. Implementasi Creative Hub dalam 
desain perancangan di Kampung Bekelir bertujuan untuk menjadi melting pot bagi 
perkembangan objek dan situs pariwisata bagi masyarakat luas. 
 






A village tourism area is a form of attraction of an area and the center of various activities, 
involving the community and tourist interaction. The form of interaction depends on the 
presence of communal space in the tourism area, in which communal space and tourism objects 
are two crucial elements in the tourism region. The imbalance between communal space and 
tourist sites in Bekelir Village, Tangerang, occurred because of the absence of accommodation 
for those activities. The Creative Hub is an architectural approach based on Community-Based 
Tourism. Moreover, the design focus of Kampung Bekelir using the Creative Hub concept is to 
accommodate various activities, such as social and economic interaction between the 
community and tourists in Bekelir Village. The implementation of the Creative Hub concept in 
the design will be able to form a melting pot and enhance the growth of tourism objects and 
sites for the wider community. 
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